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OBJECTIVES 
The unit is designed to achieve the following learning outcomes by enabling students: 
 
Knowledge 
• To gain an in-depth understanding of a sector of Special Interest Tourism and its 

economic potential. 
• To recognise and appreciate the importance of conservation of the natural and 

cultural resource bases of special interest tourism.  
• To ascertain how to increase yield and profits for tourism operators. 
• To acquire in-depth knowledge of the motivations, expectations, and satisfaction of 

tourism markets.   
• To identify successful tourism management and marketing strategies for further 

development of special interest tourism. 
 
Skills 
• To use appropriate techniques to collect, analyse and evaluate ideas and 

information with reference to specific topic areas. 
• To demonstrate a capacity to plan, organise and self-manage their time and the 

tasks to be completed. 
• To enhance research, problem-solving and communication skills. 
• To apply theoretical concepts through fieldwork experiences. 
• To work effectively in a team environment and evaluate their peers accordingly. 
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Attitudes and Values 
• To appreciate the interconnection of special interest tourism with other sectors. 
• To adopt a holistic approach to understanding diversity in the tourism industry. 
• To draw on scholarly research, as well as current business practice, to examine, 

analyse and evaluate business strategies for special interest tourism. 
• To appreciate and value in-depth learning. 
 
CONTENT 
• Special interest tourism: definitions and historical overview. 
• Special interest tourism product – an international perspective 
• Special interest tourism and consumer behaviour: motivation, expectation, and 

satisfaction 
• Destination image and branding of special interest tourism 
• Sustainability and natural and cultural resource bases of special interest tourism 
• Regional development and special interest tourism – linkages and 

complementarity 
• Successful special interest tourism management and marketing strategies 
 
 
LEARNING TASKS AND ASSESSMENT   
 

Learning task Assessment 

 

Weighting 

Research Individual Essay 
Group Report 

20-30% 
40-50% 

Problem solving 
Revising readings 

Examination 30-40% 

 
METHODOLOGY  
A combination of lectures, tutorials, workshops, fieldwork, private and group study 
time and self-directed learning. 
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