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OBJECTIVES 
 
This unit is designed to enable students to: 
 
Knowledge 

 Develop knowledge of the legal environment in which businesses and their 
people operate by appreciating the function of law, key legal systems and 
institutions 

 Appreciate how core legal concepts, rights and obligations are created, 
developed and managed to achieve competitive advantage or effective non-
profit activity. 

 Develop knowledge of fundamental legal principles in the area of negligence, 
contract, trade practices, business structures and topical issues relevant to 
the student’s major area of study – for example, intellectual property and 
corporate governance (entrepreneurship students); travel agents, 
accommodation, environment and planning (tourism students); crime, 
discrimination, defamation (sports students) 

Skills 
 Evaluate the role and impact of law on business operations and vice versa 
 Recognise legal issues and develop strategies to both manage legal risks and 

use the law to ensure competitive advantage or efficient non-profit activity 
 Develop critical analysis and problem solving skills 
 Develop research and communication skills 
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Attitudes and Values 
 Appreciate the interconnectedness of law and other business factors in 

management 
 Appreciate that the law is influenced by social, economic, political, technical, 

environmental and international forces and how that impacts on business 
 Accept responsibility for and value learning 
 Appreciate creative and innovative ways of thinking and working 

 
 
CONTENT 
Understanding the legal environment within which business operates 

 Functions of law 
 Legal systems 
 Institutions  
 Creation and development of law 

 
Fundamental legal principles – within a risk management and problem solving 
context 

 Due care – negligence 
 Making and enforcing contracts 
 Trade Practices – implied terms, product liability, misleading conduct 
 Business structures – advantages and disadvantages 

 
Topical Issues – depending on interest and study area of student, for example: 

 Entrepreneurship – intellectual property, competition law, corporate 
governance 

 Tourism – travel agents, accommodation services, passenger transport, 
environmental and planning law 

 Sport – crimes, dispute resolution, discrimination, defamation 
 
 
LEARNING TASKS AND ASSESSMENT 
 

 
Learning Task 

 

 
Assessment 

 
Weighting 

 
Problem solving, researching, 
analysis, comprehension, group and 
individual oral communication 

 
Group tutorial presentation  
(graded) 

 
10-20% 

 
Identifying legal issues, planning, 
researching legal principles, critical 
analysis, problem solving and writing 
specifically related to a topical issue 
in the student’s study area (e.g. 
entrepreneurship) 

 
One assignment on a topical 
area related to major or specific 
study area 
(graded) 

 
40-50% 

 
Listening, reading, summarising, 
evaluating, revising unit material 

 
Examination (graded)  

 
40-50% 
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METHODOLOGY 
A combination of lectures, workshops, seminars, presentations, tutorials, case studies 
and private study may be used. 
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